
e-Spirit Customer Survey
Users Give FirstSpirit High Marks

FirstSpirit areas of use

According to respondents, FirstSpirit was primarily 
being used for creating and administering websites 
on the Internet, managing content for intranets and 
extranets, and for integration with such large portal 
solutions as SAP NetWeaver and IBM WebSphe-
re. The numbers reflect the needs that companies 
have: The Internet as the classical application for 
content management systems, the intranet and 
portal integration as the most important areas of 
use for larger companies. FirstSpirit‘s strengths 
can be utilized especially well here, for example by What applications is FirstSpirit being used for?

Users of the high-end Content Management 
System (CMS) FirstSpirit show higher-than-
average rates of satisfaction with the pro-
duct. 

This was the result of a recent customer satis-
faction survey commissioned by e-Spirit AG, 
makers of FirstSpirit. The survey consisted of 
extensive phone interviews with a random sam-
pling of e-Spirit customers which were conduc-
ted by the market research firm mind Business 
Consultants. 92 percent of those surveyed were 
„satisfied“ to „very satisfied“ with the CMS solu-
tion. In addition to measuring overall satisfaction, 
the survey also inquired as to what areas of their 
companies buyers are implementing FirstSpirit, 
what factors were decisive in their decision to 
purchase FirstSpirit, and whether they would buy 
FirstSpirit again and recommend it to others. The 
anonymity of respondents was guaranteed by 
the market research team to ensure the validity 
of responses.

Customers Would Choose FirstSpirit Again

More than 80 percent of users – including IT 
managers, editors in marketing and corporate 
communications – would purchase FirstSpirit 
again and 94 percent would also recommend the 
software to others. „Those are extremely good 
numbers for willingness to buy again and re-
commend the product to others“, said Christian 
Halemba, partner at mind Business Consultants.

Willingness of FirstSpirit users to purchase product again 
and recommend it to others
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integrating with complex IT environments and 
consolidating processes as a central content 
integration platform so that distributed enter-
prise content can be efficiently managed and 
published to different channels.

Reasons for choosing FirstSpirit

Respondents were specifically asked to provi-
de the main reasons for choosing FirstSpirit so 
they would not be swayed in their answers by 
the suggestions provided. The reasons most 

frequently cited by respondents were flexibi-
lity, support for integration, and the quality of 
the software architecture, which for example 
allows simple, optimized integration with the 
IT environment, and with its clear separation of 
structure, content, and layout, enables flexible 
content publishing to different output channels. 
27 percent specifically cited FirstSpirit‘s su-
perb portal integration capabilities as a crucial 
factor in their decision. Other important factors 
were user friendliness and intuitive usability, the 
strong references and recommendations from 
other users.

What reasons were decisive in your decision to choose FirstSpirit?


